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O excerto  abaixo  foi  extraído de  Extraído de MUNDIM, P.  S.;  VASCONCELLOS,  F.;  OKADO,  L.  Social
Networks and Mobile Instant Messaging Services in the Election of Jair Bolsonaro as President of Brazil
in 2018. Dados, v. 66, 2023, pp. 1-3.

On October 28, 2018, Jair Bolsonaro was elected president of Brazil with 55.13% of valid votes.

“A well-known though irrelevant backbencher”, with the reputation of being “a gaffe-prone extremist

and a cartoonish foil for the left” (Hunter, Power, 2019: 75), he gained fame through the efficient use of

social networks and mobile instant messaging services, mainly due to the radical manner in which he

aggressively expressed his political ideas, in comparison to those of the left (Almeida, Guarnieri, 2020;

Almeida, 2019; Anderson, 2019; Araújo, Prior, 2020). 

Bolsonaro’s  election  was  also  marked  by  divergence  from  the  pattern  of  national  Brazilian

disputes since the return of democracy to the country in 1985. Bolsonaro represented the Liberal Social

Party (PSL), a small party without any consistent ideological or social ties, and which in the previous

election had won only a single seat in the Chamber of  Deputies,  Brazil’s  lower house of  Congress. 1

Because the PSL’s representation had been minimal that term, according to the Brazilian electoral rules,

Bolsonaro would neither receive resources from the main source of public funding for parties, “the Party

Fund”, nor free television and radio advertising time.

Bolsonaro campaigned in a setting strongly marked by new forms of intermediation between

political  information flows.  In  this  setting,  communication technologies have expanded channels  for

information exchange, making it more dynamic and allowing voters and candidates to receive and share

both thoughts and arguments without going through traditional  media.  Although already present in

Brazilian  presidential  campaigns  since  2010  (Marques,  Sampaio,  2011),  digital  media  has  expanded

greatly with the use of social media such as Facebook, Twitter and YouTube, and with mobile instant

messaging services such as WhatsApp.

[…]

It  would  have  been  virtually  impossible  for  Bolsonaro  to  win  the  presidency  without  social

networks and mobile instant messaging services to channel and amplify his discourse (Piaia, Alves, 2020;

Tamaki, Fuks, 2020; Viscardi, 2020). This fact must not only be assumed, but demonstrated empirically,

something  which has  not  yet  been done.  We believe,  therefore,  that  his  election is  a  typical  case

(Gerring, 2007) and representative of a phenomenon not restricted to Brazil. Given the political and

democratic consequences of this fact for the largest country in Latin America, it is crucial to study the

impact of the interplay between political, economic and social conditions, social networks and mobile

instant messaging services on voters’ decisions.


